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Can’t ge t à date? Take this quiz to find out why since 1911, 






PAVILLON COIFFURE! gg {Q QRANO 



Monday, Tuesday & 
Wednesday a SPECIAL 
with our junior Stylists. 



i. Cut & Blow-dry $25. 00 
Blow-dry $15. 00 
Men's Hair Cut $15. 00 



849-1183 

Hotel Westin Mt-Royal. Opposite Bronfman Building. 

1010 Sherbrooke Street West — Boutique Level. 
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9562, Boul.Gouin West, Pierrefonds 421-2695 421-BOWL 



Fire Up For Summer! 



At Camp Chi 



Join our staff 

Co-ed overnight camp of the JCCs of 
Chicago-Located in the Wisconsin Dells 

Positions available 

Unit Supervisors, Counselors, Specialists in: 
waterskiing, sailing, athletics, aquatics, 

( outdoor adventure, cultural arts, camping, 
rollerblading, song leaders, office staff, 
environmental ed, and the arts. 

Montreal interviewing on 

Jan 30 ô 31st. Contact our office at 
847-272-2301 to set up an interview • OR • 
stop by the Ruby Foos Hotel on Jan 30th 
between 2:00 6 5:00pm for an Open House 
Interview. 



847.272.2301 • OR • campchi@mcimail.com 



grano 



free boardgames outrageously 
great sandwiches deliciously exotic 
juice bar selection incredible home 
fries 2forl on all our mouthwatering 
desserts during January & February 
44 fantastic beer varieties 

cate & sandwich emporium 3647 SL-laurent 840-9000 



ESPACE ’ 
HAIRCRAFT 

k 

coiffure 

273 Milton/Parc, Montréal 

284 • 9114 



Tucsday-Wcdncsday 10 am-7 pm • Thursday-Friday 10 am-9 pm • Saturday 10 am-6 pm 
Sylvie • Doreen • Danny • Cclcsti • François • Marc • Picrina 






•High Quality Beachfront hotel tor: 
7 tfnhU • 8 Days (Sad to Sal) „ 
•FRÉ pool deck 4 keg parties 
•REE daily scheduled £ 
events and give ways ^ 

•On site (ul time staff 



I Bus & Hotel froths $2S9| 

Tin 



SOLD OUT LAST YEAR! 
BOOK NOW!! 



LORI 451-0771 



I INFO-1 •BOO- 5 99-5808 | 
Special oner Til 1 ANUARY 17 th 



Thursday, January 30 

• Network for Youth in Com- 
munity Economics presents “An 
Introduction to Community Eco- 
nomic Development," 18h00, 
Wendy Patrick Room, Wilson Hall. 
Info: 398-7411. 

• Black Students Network 
presents a law professor from the 
University of Toronto. Discussion of 
strategies concerning how Black 
students from McGill can get into 
the field of law, 17h30-19h00. 
Shatner room 425/426. 

Friday, January 31 

• The Yellow Door presents 
Terry Joe and his banjo and The 
Bandwagon with Dave Schneider 
and Mike Evin. Admission $3, 
20h00. 

Tuesday, February 4 

• The Montreal YWCA offers a 
business course on how to start 
your own business, effective adver- 
tising and other related matters. 
Registration of individual sessions 
or the whole course. Info: Donna 
Morris 866-9941 ext. 219. 

February 6-8, 13-15 

• Tbesday Night Café presents 
This is for you, Anna, Morrice Hall, 
20h00. Admission $6 students and 
seniors, $8 adults. Tickets 398-6600. 

Ongoing 

• Santropol Roulant needs in- 
expensive 4-bedroom apartments in 
the Plateau area. If your apartment 
fits this description and you're giv- 
ing up your lease this July 1, 1997, 
call 284-9335 for info. 



• Shalom Line, a confidential, 
anonymous listening service seeks 
volunteers. Info: Suzanne 

Hcrscovitch, 735-3541, 

McGill) 3380. 
















On the shoulder of 



the millenium 

by Nicholas Boston 



V(fc are on the eve of yet another Black 
History’ Month, that self-conscious cel- 
ebration of African identity in all its 
permutations. Here on the pages of 
the Daily, as in other pockets of the 
collective consciousness of McGill 
University, minds are turning afresh 
to questions that provoke and preoc- 
cupy people on the proverbial “out- 
side" on a daily basis. Communities 
and individuals of African descent, 
primarily those situated in North 
America, think, feel, and engage con- 
stant challenges to their understand- 
ing of what it means to be Black — ifj 
of course, such a thing even exists outside the 
contrived scrutinies of politics, economics, gen- 
der, sexuality, academics, immigration, conform- 
ity, and struggle. The ostensible purpose, there- 
fore, of naming the month of February “Black 
History Month" is to concen- 
trate on the knowledge w'e, 
as inheritors of a specific his- 
tory and discrete circum- 
stances, can use towards 
forging a transformative fu- 
ture. 

The book Tlx Future of 
the Race by Henry Louis 
Gates Jr. and Cornel West 
proposes such a challenge - 
to find avenues through 
which past inequalities 
might lead forth onto em- 
powering horizons. The 
book, co-authored by two of 
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America’s so-called intellectual giants of 
African-American Studies, is a meditation 
on the resonances of W.E.B. DuBois’ es- 
say from 1903 entitled “The Talented 
Tenth”. In that piece, DuBois theorizes 
that “die Negro Race, like all races, is go- 
ing to be saved by its exceptional men." 

For this very pronouncement, and the 
problematics it necessarily foregrounds 
around gender, class, and a host of other 
subject positions, “The Talented Tenth" 
has remained one of the most widely de- 
bated essays, both fiercely denounced 
and lovingly appropriated into the canon 
of twentieth century writings on Black 
liberationist politics. 

Gates and Vifcst are therefore only the most 
recent thinkers to add their insights to a vast 
knowledge base comprised of Black w'omen and 
men, people located on the political left and 
right, feminists, members of 
the working poor, Marxists, 
theoreticians of queer identity, 
scholars and anti-academics 
alike. Though the title of their 
book might stand to suggest a 
monolithic community, and 
despite the overdetermined ac- 
cent Gates and VCfcst place on 
the opinions and experiences 
of their colleagues at Harvard 
University where they are both 
professors, the truth is that 
Black identity slips and slides 
ConriELL west I evenly across multiple points 
ofinterest and muluplcsubjec- 

tive realities. 

The Future of the Race begins with two es- 
says, one by each of the authors, that offer per- 
sonal accounts of their understandings ofW.E.B. 
DuBois’ essay and its relevance for Black em- 
powerment here on the shoulder of the millen- 
nium. Gates is the first to speak. In radier class- 
conscious terms he talks about his movement 
from rural West Virginia to the halls of privilege 
as an undergraduate at Yale University. Through 
the frame of this narrative, Gates attempts to 
come to terms with the gap that persists between 
middle-class African-Americans and the more 
sizable Black underclass left to languish in die 
shadows of America's capitalist dreams and as- 
pirations. Gates recognizes die inherent contra- 
diedons of his posidoning, of being Black at Yale 
and later Harvard, but hastens to question die 
terms on which those contradicdons are made 
to function. Uldmately, Gates leaves his readers 
widi this sentiment: “Only sometimes do I feel 
guilty that I was one of the lucky ones, and only 
sometimes do I ask myself why." 

Cornel West is far less existential in his 
musings. His essay is a scholarly reflecdon on 
die legacy of DuBois’ early twentieth century 
manifesto. It is a work packed with cunning and 
resourceful references to literature and philoso- 
phy, all tied together widi a flavour of Vtfcst’s 
own analytical framew'ork, theology. It is a 
lengdiier essay than Gates’, and one that goes 
far beyond private recollecdons and bourgeois 
sendmentality. Vll*st refuses to either valorize or 
denigrate DuBois, electing instead to give us a 
thorough reading of the formuladons, social and 
historical, that informed DuBois’ speculations 
on such categories as “crisis”, “allegiance”, and 
“uplift", Reading Vibst’s essay, one gets a clearer 




WT Gates and West 
discus s The Future of the Race 

ÜâZ I J 



sense of what a 
communitarian 
ethic could mean 
for a body of peo- 
ple divided by class, 
compromized by 
economics, and de- 
termined by faith. 

The Future of 
the Race is by no 
means what its 



back cover announces it to be: “a visionary work 
diat is sure to be read and debated as long as 
race remains an issue in America." It is a book 
diat snags at die seams and bunches in die mid- 
dle of one of America's most tight fitting straight 
jackets. But in die cold climes of a February look- 
back, it succeeds in cloaking us in the philosophi- 
cal embrace of its twilight strivings. 

The Future of the Race is published by 
Vintage Books and is available now. 



TWo-thirds for 
the price of 

Q|^0 Mainly Montréal is kind 

by Moémi Tousignant of Montreal 



Mainly Montréal, currendy playing at 
the Centaur Theatre, is described in 
its program as a “three-part evening 
of theatre by Montrealers, about 
Montrealers..."To that, you could add 
“anglo," but this is the only evidence 
of a unifying diread running dirougli 
the evening’s parts. I am uncertain 
whether the Montréal theme was sim- 
ply meant to justify sticking these 
oddly assorted plays side by side, or 
whether it was intended as a ploy to 
lure Montrealers to die performance, 
thinking it would be about them. Re- 
gardless, die show communicates a 
• sense of the diversity and disjointedness of 
Montreal’s anglophone communides. 

Despite its lack of coherence as a whole, 

: Mainly Montréal is not devoid of talent. Vittorio 

Rossi’s “Little Blood Brother" and David 
1 FennarioVGaigoyles" botli offer interesting and 

1 intimate glimpses into two tightly knit 
anglophone communities which are probably 
unfamiliar to a large part of the audience. 

Little Blood Brother is a discomfort-causing 
one-act play centered around a Saturday night 
conversation between three macho Italian 
youths. One of the men, a star hockey’ player, is 
obviously traumatized by some recent event. The 
audience is daunted by the feeling that some- 
thing terrible has happened as the men get 
caught in acceleradng circular dialogues filled 
with opaque intimadons. The scene culminates 
in an awkward game of macho trust and fragile 
intimacy, as it finally transpires that the hockey 
player’s best friend, his blood brother, has made 
a pass at him in the shower. This incident ap- 
pears as an infiltradon into their community, as 
something which belongs to a different group 
of people, in a different part of the city. Rossi 
also plays on the juxtaposition of communities 
by stressing the mixed background of the hockey 
player character. 

Gargoyles marks the return of David 
Fennario to the Centaur after a five year absence 
from the stage. Playing himself Fennario takes 
die audience through a collage of folkloric and 
obscured bits of history from his na- 

January 30 — February 5, 1997 ' 



dvc Point St-Charles\Verdun area. This history 
is the one which only stone gargoyles, perched 
up where roof and façade meet, have witnessed 
and remember. 

Fennario’s keen ear for folklore and knack 
for storytelling give him a casual tone, without 
the pretentious aspects of an extensive acting 
background. This history stresses the dichotomy 
between what was once die most affluent neigh- 
bourhood of the country, W’estmount, and 
Montreal’s poorest neighbourhood, on the 
odier side of die tracks, Verdun\Pt. St.-Charles. 
Yet, Fennario manages to maintain a tone diat 
is widiout bitterness, and he makes no inappro- 
priate attacks on die big bad exploiters. 

Bowser and Blue, whose Spirit of the 
Centaur closed die evening, lack any trace of 
diis kind of finesse. There seems to be some 
kind of unwritten law that says that as long as 
discrimination is carried out over a spectrum of 
target groups, then the audience should be al- 
lowed to laugh. Bowser and Blue's mandate 
seems to imply diat as long as one uses self- 
deprecating humour, then one automatically 
acquires a License to be Tasteless. I lonesdy, tin's 
musically crude, poorly rehearsed and com- 
pletely insensitive style made me very uncom- 
fortable. Very few others seemed to find it dis- 
concerting, so perhaps I am easily ofTended or 
missed some of die finer aspects of this preten- 
tious performance. 

In retrospect, Little Blood Bmtlxr ages well in 
memory, and Gargoyles lias left me with the prom- 
ise to myself to go wander around in “The Point” as 
soon as a warm and sunny Sunday afternoon should 
come along. But Bowser and Blue's Spirit of tlx 
Centaur lias cast an inescapable siiadovv over my 
recollecdon of Mainly Montreal. Only if you can af- 
ford die extravagance of getting two diirels for die 
pria* of a three-part evening, could I, in good con- 
science, recommend Mainly Montréal to a discrimi- 
nating audience. 

Mainly Montréal is currently pitying at tlx 

Centaur Vxalrc Company, 453 St. François- 

Xavier, Old Montréal, llx jxrfoniuince plays 

until February 23- 

T 
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by Rebecca IVIcKechnie 



Do you wonder “Who guys really want to 
date?" Dying to find out “Why guys lie to you” 
— or how about “Why he’s not all over you?" 
These are among the questions burning on 
the minds of young teenage girls — at least 
according to the headlines of mainstream teen 
mags such as YM (Young and Modern), Sev- 
enteen and Sassy. 

The effect of glossy teen rhetoric on young 
women’s self-esteem, image and identity is a 
contentious issue. But judging by their num- 
bers and sustaining popularity, editors claim 
they are just fulfilling a market niche. 

For example, YM’s reader response mail 
is substantial, and Associate Editor of Articles 
and Features Christina Bole at YM contends 
that they take their readership very seriously. 
YM also conducts focus groups to find out 
what their readers are thinking, though Bole 
admits that they “do not have as many focus 
groups as they would like." 

It would be easy to dismiss 
Bole’s suggestion that 
the formula of 





ion and 
beauty is actually 
appealing to young 
women. But even 1 admit that as a 
teenager 1 had a propensity to purchase my 
share of teen magazines — 1 still have my own 
personal closet archives of advice on "fash- 
ion," “beauty" and “guys" to prove it. And this 
past summer as a camp counselor, 1 found 
myself among highly accessorized, pastel- 



The magazines focus 
on boys and being 
skinny, and eventually 
this is the only mes- 
sage they hear about 
what it means to be a 
girl. These girls have 
the power to create in- 
stead of just buying 
into something 
— Sharlene Azam 
Founder, Reluctant 
Hero 



nailed teenage girls who had the same maga- 
zines strewn across their bunks — saturated 
with celebrity pinups and preaching the lat- 
est trends. 

Some of the young women were very in- 
/ (crested in what these magazines had 



to say. They would stay up late reading them 
and discussing their respective experiences 
with boys, friends and families. 

Teen magazines are one of the few avail- 
able forums for young women which claim 
to address issues which 
affect them. They pro- 
vide a common point 
of reference for 
young women from 
which they can relate their 
experience — the problem is that 
too often their actual experience isn't re- 
flected in the articles of these magazines. 

Mainstream teen magazines run the risk 
of becoming prescriptive instead of descrip- 
tive. They advocate a certain prototype of the 
young female who buys into a commercial cul- 
ture. For a young reader, 
who is developing her 
identity, publications 
which blatantly 
(Alyl measure success in 
terms of popular- 
ity and how 
many boys call, can be 
destructive to one’s self-esteem. 

They both reach and define girl’s inse- 
curities by promoting the commercialized 
ideal female, who is created according strict 
criteria. She embodies “the look" and also an 
existence. Girls are taught to be aspiring beau- 
ties, focused on aesthetics more than anything 
else. The values emphasized seem to be in 
favor of perpetuating a socially archaic mes- 
sage to females. 

Say anything 

I came across an article in a back issue of 
YM that asked “guys” why they have a roving 
eye. They picture a selection of males ques- 
tioned on a college campus, with their re- 
sponses written below. My mouth dropped 
when I read one answer. It read, “You’re al- 
ways vying for a better-looking woman. You 
have to be careful whom you choose. You 
don't want her to get fat.” In another issue of 
YM, they asked a group of males what they 
would choose, brains or beauty in a female. 
“Beauty," one respondent said, “I’ve got 
enough brains for the two of us.” 

It is ironic that in a publication meant for 
females, the woman’s voice is present only as 
a passive force. Women are meant to care 
about the responses of men more than 
women. The naive and insecure female asks 
the questions, and keenly takes note of the 
answer, of who exactly she is supposed to be. 

The message for young women? Be thin, 
beautiful and hide your intelligence — then 
just maybe you’ll get the ultimate prize of a 
boyfriend. But remember girls— if you 're not 
careful, he might leave you for someone else. 

Bole suggests that the editor at the time of 
these publications did not simply overlook the 
inclusion of these responses, but printed 
them to show that there are “jerks out there.” 



As if this needed reinforcement. 

Bole claims that YM is meant to be a “fun” 
publication for their audience_, females age 
14 to 21. “It’s a fun read and a good escape" 
she says. She responds to criticism of YM’s 
content as “generalizing." “It’s not just about 
guys and looking good," she maintains; YM 
also deals with “real life." First per- 
son features deal with cri- 
sis issues such as drug 
abuse or eating disorders. 
As well, the magazine has 
helpful articles about SATs, 
volunteering, and employ- 
ment. YM keeps “communication open," 
encouraging young girls to be “the best per- 
son they can be," she contends. 

However, Bole also believes readers are 
intelligent enough not to take YM's cover- 
age too seriously. But when the sections of 
the magazine are divided into “Fashion," 
“Beauty," and “Guys," it becomes difficult to 
skirt the fact that girls' insecurities are being 
played upon and at the same time being con- 



Teen magazines are 
one of the few avail- 
able forums for young 
women which claim to 
address issues which 
affect them. They pro- 
vide a common point of 
reference for young 
women from which 
they can relate their 
experience — the prob- 
lem is that too often 
their actual experience 
isn’t reflected in the ar- 
ticles of the magazines. 

structed. 

The teen mag formula which emphasizes 
beauty over intelligence has evolved through 
the cozy politics that exist between advertis- 
ers and publishers. Advertisements for beauty 
products run alongside photos and articles 
which first comince the reader that a certain 
type of appearance is desirable. Flip the page 
and the reader is confronted with an ad mar- 
keting the lipstick or eyeliner which claim to 
make it all possible. 

Editors should take responsibility for the 
images and views they promote in their pub- 
lications. However, this task is not simply an 
editorial decision. Magazines receive the ma- 
jority of their revenue from advertisers, not 
from the cover price. Consequently, the rela- 
tionship between advertisers and publishers 



McGill Daily 



Culture 



January' 30 — February 5, 1997 



The editors and adver- 
tisers behind conven- 
tional teen mags might 
scoff at the idea that 
there is actually a mar- 
ket for intelligent maga- 
zines which challenge 
the status quo. Some 
young women, however, 
have taken matters into 
their own hands, creat- 
ing girl magazines writ- 
ten for girls, by girls. 



is symbiotic. 

Sassy magazine was at one time a consci- 
entious publication, featuring models from 
diverse backgrounds, topics like sexual ori- 
entation and vegetarianism, and articles such 
as an exposé on “fat camps.” It was created 
from an Australian magazine and started un- 
der the editorial guidance of Jane Pratt — who 
now has an MIT' show in the works. How- 
ever, Pratt struggled against Sassy’s publish- 
ers, who bowed to pressure from advertisers 
and deemed her approach too risky. Eventu- 
ally Pratt abandoned the magazine. 

In its present incarnation, under the own- 
ership of Teen magazine, Sassy is virtually un- 
recognizable. 

The latest fashion 

The editors and adver- 
tisers behind conventional 
teen mags might scoff at 
the idea that there is actu- 
ally a market for intelligent 
magazines that challenge 
the status quo. Some 
young women, however, 
have taken matters into 
their own hands, creating 
girl magazines written for 
girls, by girls. 

Sharlene Azam, 
founder of Reluctant Hero, 
a magazine written by girls, 
ages 13 to 16, was told by 
publishers that “the for- 
mula is sex, guys and fash- 
ion," and that without 
these elements, her maga- 
zine would not succeed. 

But Azam is determined to 
defy the mainstream crite- 
ria for adolescent maga- 
zines. She saw the need for something girls 
could be involved in and found other publi- 
cations to be “detrimental to girls' self-es- 
teem." 

After visiting schools and talking with 



“I would choose beauty 
You can see the beauty, 
you can't always see 
the brains." -Brian 
navis 





Teen rags, their rhetoric and the new alternatives 




-r 



Mb 

m 



young 

girls, Azam was 
“bowled over by their in- 
telligence, and enthusiasm.” She 
observed that the magazines they read fo- 
cused on “boys and being skinny." 

“Eventually,” Azam explains, “this is the 
only message they hear about what it means 
to be a girl. These girls have the power to cre- 
ate instead of just buying into something." 
Azam emphasizes the use of a girl’s mind and 
hands, and sees Reluctant Hero as epitomiz- 
ing Sir Vfolter Scott’s words, “The will to do 
the soul to dare.” 

She explains the inspiration of the maga- 
zine's title, “It is a tribute to Joseph Campbell 
who believed that as the hero of our own jour- 
ney we should ‘follow our bliss’. Every jour- 
ney is full of tests and diversions. Along the 
way to finding out who we are and who we 
are to become, many of us will be reluctant 
to heed the call to follow our passion. By 
learning more about each other and our- 
selves, we will develop the self confidence and 
openness to heed the call to adventure.” 

But the ability of publications such as Re- 
luctant Hero to actually reach girls are under- 
mined by hefty distribution costs. Distribu- 
tion costs are 50 per cent of the cover price, 
which leads to a reliance on advertising. 

It’s a catch 22 — as editors try to offer an 
alternative to magazines filled with product 
and image marketing, they are confronted 
with the problems of financing. Consequently, 
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“Beauty at my 
age and brains 
later on."- Kevin 
Corgan 

“I'd have to say 
brains. Beauty 
costs too much." 
— Seyoung 
Sohn 
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“Beauty. I've got enough 
brains lor the two o( 
us."— Franz Busse 




they relay on word of mouth, and as much 
publicity as they can get to become known. 
They can’t publish as frequently and are forced 
to distribute through mail subscriptions. 

The number of new magazines, however, 



Readers themselves are 
often ambivalent about 
the pleasure mixed up 
with anxiety that [maga- 
zines] provide. I buy 
them, a young women 
told me, as a form of self- 
abuse. They give me a 
weird mixture of antici- 
pation and dread, a sort 
of stirred-up euphoria. 
Yes! Wow! I can be bet- 
ter starting from right 
this minute! Look at her! 
Look at her! But right af- 
terward, I feel like 
throwing out all my 
clothes and everything 
in my refrigerator and 
telling my boyfriend 
never to call me again 
and blowtorching my 
whole life. I’m ashamed 
to admit that I read 
them every month. 

— Naomi Wolf, The 
Beauty Myth 

is on the increase. Just click onto the Internet 
and this fact is confirmed. 

Their life span, however, is another factor. 

Hues (Hear Us Emerging Sisters) maga- 
zine, out of Michigan, is fortunate enough to 
be in its sixth year of production. Hues was 
created by three college students who wanted 
to promote “self-esteem of women of all 
shapes, sizes, cultures, sexual orientations and 
economic backgrounds,” according to Ophira 
Edut, one of the magazine's founders. 

Edut says that with her sister Tali, and 
friend Dyann Logwood, she realized that 
“magazines were not going to change," so they 
decided to create an alternative voice. Hues 
is geared to women aged 18-35, and distrib- 
uted on several university campuses in the 
United States. Thus, they are competing in 
an even larger market than Reluctant Hero. 
The articles are often humorous, with layouts 
such as ‘Road trip' or ?MS’ fashions. As well, 
Hues chooses to focus on “letting women tell 
the world who they are, and showing differ- 
ent cultures which represent themselves”. 

Edut acknowledges the difficulties of lo- 
cating funding support for alternative publi- 
cations; there is a certain belief that “smart 
women don't sell." Edut states that Hues has 
had to find educational and conscious adver- 



tisers to sustain their publication. 

As a former intern at Sassy, Edut sees teen 
magazines as “attacking the insecurities of 
young girls." The popularity of mainstream 
magazines, she says, is due to a general “fas- 
cination with beautiful people.” 

However, Edut points out that we 
“never got where we are with our 
looks. It’s important that the focus 
becomes our minds." Edut per- 
ceives these magazines as “telling 
girls who to be. There is harm on 
their self-esteem in this fantasy." 0 
Fantasy, at times is healthy, she ad- 
mits, but there should be a “bal- 



ests of a young woman in the 21st century 
involve creating your dream wardrobe in your 
virtual closet, and personalizing your inter- 
active eating planner. Tips for staying fit, and 
horoscopes seem to be standard offerings as 




New medium. New 
message ? 



While alternative print media tar- dMign 
geted at young women may be dif- ® 
ficult to come by, the Internet has 
an endless variety of e-zines. Some 
are fairly original, Teen Generation, ^ 
found at www.tgmag.ca, is “Cana- 
da’s only weekly teen Internet maga- 
zinc.” This format is cheaper, faster, g? 
and easier to access. It has also jK/ 
proven to be of great benefit for Ca- 
nadian publications, which have in 
the past proven to be short-lived. C 

TG, unlike teen fashion and 
beauty mags, is a bilingual site with ■ 
articles written by students. It offers 
articles on the environment and multi- 
culturalism, and asks for input on its young 
women’s guide. Visitors can check out the dif- 
ferent neighborhoods in Toronto, and sort 
through an extensive selection of maps, pic- 
tures, and articles which explain the cultural 
make-up of the city. 

TG's Young Women’s Guide is based on 
recommendations from the Youth Caucus of 
the Fourth World Conference on Women. It 
is still in the works, but will examine issues 
facing young women in Canada and around 
the world. Their stated goal is “to 
give young women a space of our 
own to speak about our expert- tlI , m ( 
ences and teach others." They also nll ^ 
seek to demystify the UN so that So j 
more young people will become y _ 
involved. IUl 

Ultimately, this project is “a re- Ü O C 

source that will prepare young 
women and men to become ac- 
tive participants in our own communities and 
to make changes that will affect and shape 
the world,” according to editor Mark Bishop. 

Although YM has yet to reach the web, 
there are many sites with its formula of sex, 
guys and beauty. It is easy to be deceived when 
reading the descriptions of certain sites. For 
instance, ‘Let’s Talk About Me’ is said to be 
the “girl’s interactive handbook for die twenty- 
first century." It is geared for girls ages 10 to 
14. But according to the site, the only inter- 



“You'rd noi taking anything 
away l/om your data. You're 
juit admiring beauty — it'* 
likt looking at a well- 
designed building " 

Gary George 
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^ “You’re elways vying 
(or a better-looking 
l woman. You have to 

i be carelul whom you 

chooie. You don't 
want her to get lal* 
Todd Houston 

4 ‘I like to see what 
I'm missing out on 
Then I daydream 
about them later* 
Trie Kunar 



well. Advertisers have not missed a beat. 
Troom, at wrvw.troom.com has a link to the 
Tampax NETwork. 

There are some healthy alternatives, such 
as BushScene, which is maintained by stu- 
dents in Australia. It offers short stories, po- 
etry, reviews and news on the environment. 
One can also find out about publications ac- 
cessible by mail (such as Teen Voices Maga- 
zine from Boston), and magazines available 
in Spanish, French and English. It “seeks to 
empower teenage girls by publishing their 



I'm out on the tennis courts 
all day and my skin gets dry. 

So I use Oil of Olay. 

You're never 
too young to start 



voices, and encouraging girls to have respect 
for themselves." 

As the medium for teen magazines is 
changing, so is the message. 'Ibe young reader 
is able to express oneself with a pro-active 
voice, defying the myth of a constructed indi- 
vidual with limited interests. Moreover, maga- 
zines are reaching a more diverse cross-sec- 
tion of youths, who are stating their identity 
rather than buying into one. 



January 30 — February 5, 1997 



:ure 





McGill Improu’s 24-hour marathon, February 5 and 6 



What annual McGill event can boast of having a nine year history, 
sleep-deprived students yipped up on caffeine and donuts, and a 
past random appearance by Jean Charest? No, it’s not another Poli- 
Sci wine and cheese (but it’s almost as good). 

On February 5 and 6, all eight of McGill Improv’s players will 
once again give 24 hours of their lives to non-stop improv. The an- 
nual event is a benefit for the McGill Sexual Assault Centre, with all 
donations from the event going to the Centre. 

Jeff Oliver, one of the Improv players coordinating the event, says 
that the event has always been a success and that students “are usu- 
ally pretty good about die donations. A lot of them give a bit more to 
thank us for doing this for free every week." 

McGill Improv performs every Wednesday night at the Alley, be- 
ginning at 20h30. Oliver characterizes their improv as “sort of like 
‘theatre sports’ — it all depends on audience participation. It’s a com- 
pletely interactive event. Great involvement from the audience makes 
great improv." 

This Wednesday, the action continues past the Alley’s closing time 
when the whole thing moves, mid-sentence, to the Player’s Theatre. 
When the Alley re-opens the next morning, McGill Improv will move 
back in for another 10 hours of entertainment. 



Everyone is encouraged to spend the night. “You should hear 
what people say at 4 a.m.,” says Oliver. And while pure observation 
is perfectly acceptable, jumping in to help out is also very welcomed. 

Just how is it dial they can keep going? “I guess coffee has some- 
thing to do with it, but it’s such a rush that it’s not at all hard to keep 
going" says Oliver. And Jean Charest — how did that happen? “Yeah, 
that was like this crazy improv dream come true. He just happened 
to be in die Alley during our marathon a few years ago so we pulled 
him up on stage." 

According to the McGill Sexual Assault Centre’s Barbara Timmons, 
“We consider it a wonderful sacrifice that they [the McGill Improv] 
do for the Centre. They consider it fun." Finally, an outlet that actu- 
ally encourages cabin-fever induced madness to be released for die 
benefit of others. 

— Sarah Johnson 

The McGill 24 hour Improv Centre is happenin' at the Alley 
until closing, then at the Player's Theatre (both are in Shatner). 
Admission is free, but donations to the McGill Sexual Assault 
Centre will be gladly accepted. 



Wegman’s fairy dogmother tails 

Musée d’art contemporain goes to the doghouse 



hy Lola Kotiyotinuljian 

William Wegman is an American artist who has 
developed a remarkable body of work since 
the 1960s, making use of such varied medi- 
ums as painting, drawing, video and photog- 
raphy. The Musee d’art contemporain has 
currently initiated Canada’s first showing of 
his latest photographic works entitled, “Fay’s 
Faiiy Tales." 

Although the display at the museum is 
geared to capture the attention of young visi- 
tors, Wegman’s superior imaginative and tech- 
nical qualities intrigue and amuse a diverse 
audience. For many Montrealers, the attrac- 
tion of this show is the museum’s first exhibi- 
tion devoted to Wegman. For others, the ex- 
citement is Wegman’s choice of models- Fay 
Kae and Baltina, two Weimaramer Pointer 



The exhibit consists of giant Polaroids 
which express bizarre and humourous inter- 
pretations of two popular fairy tales, 
Cinderella and Little Red Riding Hood. The 
coloured photographs unfold to recreate 30 
key scenes in the fairy tales. The characteris- 
tic doleful expressions of the Weimaramer 
Pointers enable anthropomorphic adaptations 
which enhance the magical images in Pay’s 
Pair)’ Tales. The dogs pose in gowns, wigs and 



jewellery, using these lavish accessories 
to narrate key scenes in the tales. 
Cinderella irons, vacuums and gets taken 
away in a pumpkin and Little Red Riding 
Hood sets off into the forest to visit her 
grandmother. 

At the opening evening of the exhibi- 
tion the artist discussed his work, while 
autographing published versions of the 
photos. Struck by the physical difficulty 
of the poses, I was amazed to find out 
that there was no computer imaging. 
Wegman pointed to the assistance from 
technicians who are, according to him, 
“often visible along the peripheral of the 
frames.” 

Wegman’s luck in having the “right 
dogs” simplified the portrayal of the fairy tales. 
He confided that Cinderella’s harsh relation- 
ship with the evil stepmother “was an exag- 
gerated version of the real mother-daughter 
relationship between Fay Rae and Battina." 
He thought that Fay Rae would also play a 
convincing wolf/ disguised grandmother. 

The result of Wegman’s photos are both 
striking and ridiculous. Wegman’s themes are 
self-interpretive, from the dangers of going 
into the woods alone to the perils of dawn- 
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ing sexuality. His sense of Cinderella as a char- 
acter who “lived dreaming,” and as “a victim 
who was scolded, blessed and adopted,” trans- 
lated into the twisted visual effect of a 
Cinderella without arms. This contrived dis- 
junction at once physical and psychological, 
is a tool for irony and a source for fairy tale 
fantasies. 

By using “well known fairy tales” Wegman 
felt comfortable toying with images and 
themes, expressing his desire to disrupt any 



CD Reviews 



John Lee Hooker — Jealous 
(Pointblank/Virgin) 

Pick up almost any John Lee Hooker album, 
and you’ll be confronted by the pained ex- 
pression on Hooker’s face that is invariably 
featured on the cover. With album titles like 
Alone, Jealous and, my personal favourite, I’ll 
never get out of these blues alive, Hooker tack- 
les classic blues themes like lost love, alco- 
holism, loneliness and death with a haunting 
voice, a piercing guitar style and a relendess 
beat. 

Jealous, a 1986 recording recently re-is- 
sued on CD, is a mixed bag. On some songs, 
there are elements of the driven haunting 
blues style that have made Hooker famous, 
but on other tracks, Hooker falls short. How- 
ever, tunes like “When My First Wife Left Me" 
and “We’ll Meet Again" show Hooker at his 
best, wailing in the classic folk blues tradition, 
with Deacon Jones’ gospel/blues-inspired or- 
gan work providing suitable contrast. 

On songs like “Jealous” and “Ninety Days," 
however, Hooker’s performance is cheapened 
by the surrounding horn section, backup sing- 
ers and synthesizers. Having been made in 
the mid-’80s, this musical kitschiness can 
probably be blamed on the influence of the 
decadent pop music scene of the time. In any 
ca sc, Jealous is a good album but not one of 
Hooker’s best, perhaps explaining why it took 
so long for the album to be re-issuedjcfl/ons 
is a must-have for any hardcore Hooker fan, 
but can be passed up by those just ‘getting 
into’ him. Boogie fans take heart, however— 
Hooker is expected to release a brand new 
album in ‘97. 

— Gil Shochat 
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Resin Scraper — 

Heard Mentality 
(Mag Wheel) 

1 laving come from a little town in nowhere 
Alberta, the self-conscious backwoods 
themes on Heard Mentality are both famil- 
iar and stereotypical to me. Which is not to 
say that the album is neither compelling nor 
innovative: for those interested in concrete 



sense of tradition, art history and personal 
attachments. Although the artist’s silent nar- 
ration may be translated as subversive, light 
hearted and humourous elements engage the 
spectator, providing a worthwhile and play- 
ful distraction from our own banalities. 

The Musée d’art contemporain de 
Montreal is located at 185 St. Catherine 
Street West and after 6 P.M. on Wednes- 
days admission is free. ÏÏe exhibit con- 
tinues until March 16. 
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comparisons, think the 
Supersuckers meet Killdozcr and 
tour with any SoCal band — but 
throw in a maple leaf, ‘cause the un- 
mistakable mark of Ottawa-area 
pop-punk is a definite factor here. 

“More blues-inspired punk?" I 
hear you say, as if you figured that 
everyone had given that up for dub 
and electronica. Sure, and why not: 
every time the wonders of technol- 
ogy arc rediscovered, some people 
have still picked up guitars instead 
of wires and analogue bleepers. 
(OK, and some of them even com- 
bined guitars and electronics, but 
let’s not get into that here) 

Overall, 1 think the saving grace 
for this album, which could have 
fallen to the pitfalls of modern rock, 
is the fact that it manages to update 
the whole rockabilly punk blues 
thing without resorting to techno- 
logical artifice or arrogant roots- 
naming, scene-making schmuckery. 
Honest “country” themes embed- 
ded in well-crafted stop-start pop- 
punk tunes — albeit maybe a little 
too ironically self-conscious — are 
almost always successful with me. 
Moreover, the production on this 
album is just ducky. It doesn’t in- 
trude on the grittiness of the songs 
themselves, yet doesn't leave a sac- 
charine feeling of overproduction. 
This may not be the “coolest” album 
that you pull out to impress your 
metropolitan friends, but you might 
be surprised at the regularity with 
which you grab for this album. 1 was. 

— Jay McCoy 

Slarkicker - Beach Music 
(Sony) 

Coming from Canada’s sunbelt area 
of southern Ontario, Starkicker ar- 
rives as a relief from those drab, all 
too serious Toronto bands. Beach 
Music ? It’s an odd sounding title for 
a Canadian effort, but we forget that 
Southern Ontario was best known 
for its lakeside resort amenities be- 
fore developers made a mess of it. 
Hence, the attempt of these Saint 
Catherine boys to capture the beach 
mood and ’tude is refreshing. Ac- 
cordingly, sugar pop is served up 
in a format that is supposed to 
evoke the Beach Boys but translates 
into something closer to Wilson 
Phillips backed up by the Gin Blos- 
soms — with male vocals. 

Starkicker spins a formula that 
sounds like the small town they 
come from; songs like “Pick Up 
Truck” and “Merry Go Round" are 
simple ditties about kicking around 
and having fun. Aside from some 
lyrical no-nos (Pick up truck/I've 
fallen and 1 can’t get up), Starkicker 
goes down easy like tonic for the 
ears. 

Curiously, Starkicker still exhib- 
its a creeping obsession that Cana- 
dian bands have with the success 
and image associated with the 
south, a notion that appears in the 
song “California’s Cool.” Maybe 
we're too blinded by the winter sun 
to see and hear that Canada’s stuff 
ain’t bad either. 

— Mike Cullen 
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IN CONCERT FEB. 1 CLUB SODA 

WIN FREE TICKETS AND CD SINGLES 




suddenly i came 
to my senses 
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Includes Bon 11 * 
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QUALITY TICKET BROKERS-Montreal 

Tel: 949-1661 James or 766-0298 

FOR AIL EVENTS: PRO SPORTS & CONCERTS 
CHOICE SEATS ARE AVAILABLE. 
Quick delivery service to your home 
or office. CANADIENS hockey, Phil 
J? Collins, Corey Hart, etc... / 
ft ™ Website: urwui.citenet.net/Qtickets jJ 

'ZjL Nr, ft): 949-1661 or 766-0298 W 



DO YOU HAVE ASTHMA? 

The Clinical Research Centre of the 
Montreal Chest Institute is looking 
for people to test a new asthma 
inhaler device. Participants must be 
willing to commit to the study for five 
days, up to six hours per day. 
Compensation will be provided for 
your time. This is not a new 
medication, it is a new inhalation 
device being tested. If you have 
asthma, and would like to find out 
more about the study, please call 
(514) Ô49-5201 ext. 2106. 



daily 

classifieds 

Ads may be placed through the Dally 
Business Office, Room B-07, 
University Centre, 9h00-14h00. 
Deadline is 14h00, two worRing days 
prior to publication. McGill Students 
& Staff (with valid ID): $4.60 per day, 
3 or more consecutive days, $4.05 
per day. General Public: $5.75 per 
day, or $4.90 per day for 3 or more 
consecutive days. Extra charges may 
apply, prices include applicable GST 
(7%) or PST (6.5%). Full payment 
should accompany your advertising 
order and may be made in cash or by 
personal cheque (for amounts over 
$20 only). For more Information, 
please visit our office or call 398- 
6790. WE CANNOT TAKE CLASSI- 
FIED ADS OVER THE PHONE. 
PLEASE CHECK YOUR AD CAREFUL- 
LY WHEN IT APPEARS IN THE 
PAPER. The Daily assumes no finan- 
cial responsibility for errors, or dam- 
ages due to errors. Ad will re-appear 
free of charge upon request if infor- 
mation is incorrect due to our error. 
The Daily reserves the right not to 
print any classified ad. 
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FEATURING THE HIT SINGLES: 

"Everything you're missing" & "Here with me” 

IN STORES NOW! 

Pickup your free pair of tix or CD single! 



HURRY DOWN TO THE DAILY 
OFFICES SHATNER B-07 TO PICK 
UP YOUR FREE GINGER CD SINGLE 

QUANTITIES LIMITED. FIRST CDME:FIRST SERVED 



5% ready to move in, freshly painted, mod- 
ern commodities, wooden floors, natural wood- 
work, 2 bedrooms, close to Verdun metro, 
stores & cycle paths. $480 1-800-313-3233. 

Bright, large downtown apartment to 
share with quiet, bookish student $300 a 
month (everything included). Call Patricia or 
Pierre at 938-1453. 

MOVERS/STORAGE 



Moving/Storage. Closed van or truck. 
Local & long distance. Ott-Tor-Van-NY-Fla-7 
days. 24 hours, low rates. Steve 7358148. 



HELP WANTED 

Earn $100-200/day Master School of 
Bartending- bartending & table service. 
Complete placement agency. Leaders in the 
hospitality industry tor 15yrs. McGill rate. 849- 
2828. 

Summer camp 97 swimming/sailing club 
hiring June to Aug. Candidates to be energetic, 
creative and bilingual. Located on Lac St Louis 
South Shore. Send resume including qualifica- 
tions, photo, previous work experience to 
Woodland Recreational Assoc. 4 Maple Crest 
Ville de Lery Quebec. 

Camp counsellors, now hiring: varsity ath- 
letes: basketballl, soccer, football, tennis, gym- 
nastics, wall-climbing, archery. Creative: musi- 
cal drama director, jazz dance, arts & crafts, 
pottery, beadmaking, photography. Aquatic: 
swim, kayak, windsurf, sail, canoe, 
waterski,(OWSA certified). Fax resume (514) 
481-7863, Pripstein's Camp, 5702 Cote St. 
Luc #202, Montreal H3X 2E7.| 



Success To All Students 

WordPerfect 5.1. Torm papers, 
resumes, applications, transcription oi 
tapes. Editing of grammar. 28 years experi- 
ence. S1.75/D.S.P. 7 Days/week. 
Campus/Peel/Sherbrooke. 
Paulette/Roxanne 288-9638/288-0016 


Count on me... Save time. Text processing 
by reliable professional. Term papers, the- 
ses. Rapid service. $1.50/pg double 
spaced. Atwater/de Maisonneuve. 935- 
9528. 


Word-processing torm-papers, theses, 
reports etc. Word Perfect 5. 1 Laser printer. 
Fast, professional service, good rates. Close 
to McGill. Brigitte 282-0301. 


SERVICES OFFERED 


Interested in modelling or acting? Why 
not try a free photo session at our studio? 
All ages & sizes welcome. Promotion is for a 
limited time. 633-8605. Leave message. 


Spring Break • Panama City Beach, Florida. 
Great beach house available for 12 people. 5 
bedrooms, 4 bathrooms. Available weekly. Cal 
for reservation. 904-234-2332. Directly on 
beach. 


FOR SALE 


Stat Camera. Itek 540. Best offer. Call 398- 
6790/6791. 


LESSONS/COURSES 


Come and practice your French with 
Francophones. Bilingual Club Hall and Hall. 
Tel. 465-9128. 


Music Academy offering courses in guitar, 
bass, piano, drums, flute, vocals, sax, compo- 
sition writing etc. Tel 363-6771, 626-8194 
McGill students receive 10% discount. 


McGill's Maces. Job Interview Workshop, 
february 1. 10:00-14:30. Jackie 398-4974. 


Travel-Teach English. The Canadian 
Global TESOL Training Institute offers in 
Montreal a 1 wk. (May 21-25) eve/wkend 
intensive course to certify you as a Teacher 
o( English (TESOL). 1,000's of overseas 
jobs avail, now. Free info pack (403) 438- 
5704. 



IVLLS C E LLANEOUS 

McGILL 
NIGHTLINE 
598-6246 

Open-minded, non-judgemental, informa- 
tive... and open into the wee hours of the 
night... call us 6pm -3am. Everyday. 398-6246 
398MAIN. 




FRIEDMAN & FRIEDMAN 

Chartered Accountants - Comptables agrees 




iMrnational 

8000 Decarie Blvd., Suite 500, Montréal, Québec H4P 2S4 
Tél.: (51 4) 73 1 -790 1 Fax: (5 1 4) 73 1 -2923 



The McGill Program 
in 

Canadian Ethnic Studies 

in association with the McGill Institute for the Study of Canada 
presents 

Brown Bag Speaker Series 

Leacock 738, 1 2:30 - 1 :30 



Jan. 31 (Fri.) 

Speaker: Dr. Jack Jedwab, Executive Director of Canadian 

Jewish Congress, Quebec Region 

Topic: To Slay Or Not to Stay: Recent Findings Of Altitudinal 

Studies on Jews in Quebec 



** Everyone is welcome. Bring your lundi and we supply beverages. 
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MEMBERS OF THE 

DAILY 

PUBLICATIONS 
SOCIETY 
BOARD OF 
DIRECTORS: 

Meeting 

Friday 

January fist 
F997 

F/iOS am 
Shatner 
Building 
rm 8-09 



McGill Consortium For Ethnicity & Strategic Social Planning I 
School of Social Work, McGill University 

: 

PRESENTS : 



Spring Break in 
Daytona Beach/. 



CARIBBEAN YOUTH IN CANADA 
THE CHALLENGE OF A 
MULTICULTURAL SOCIETY 



AN EXCITING LECTURE BY 



PROFESSOR JEWELLE TAYLOR GIBBS 

(Zellerbach Family Fund Professor of Social Policy, 
Community Change & Practice, University of 
California at Berkeley, Fellow of the American 
Psychological Association & the American 
Orthopsychiatric Association) 

AUTHOR OF SEVERAL BOOKS INCLUDING: 
Children of Color: Psychological interventions with 
Minority Youth, 

Young, Black & Male in America: An Endangered 
Species 

Race and Justice: Rodney King and O.J. Simpson 
in a House Divided 



COACH <5, HOTEL 
taxes included 



FUN 

GUARANTEED! 



February 21 s ’ to March 2 1 



Package includes: • Hotel Super 8 Occcn Front Resort 

for 7 exciting nights directly on the beach 

• Round trip chartered motor coach 

• A complete schedule of pool deck and beach parties 

• Optional activities 

• Discount coupons, tourist info 

• Full time experienced staff to assist during your journey 
•All taxes end service charges included 



H. Noël Fieldhouse Auditorium 
Leacock Building Room #132, 
McGill University 
Friday February 7, 1997 
1 5:30 P.M. 



For rr.orc details, contest your nearest Voyoges Campus office' 



McGill University 



3«E0 McTtvish 

K5S De Maisonneuve West. H-222 
2Cc5 Union. L B 
1613 Sl-Denis 

3200 Jean Brillant. Local B-1 270-1 



Concordia University 

Downtown 

UQAM 

Montréal Université 



This Lecture is made possible by a grant from the 
Beatty Memorial Lectures Committee 



At the Galeries du Parc, we are pleased to welcome 
the community police station to our neighbourhood. 

As of January 29th, Commander Daniel Rondeau and his 
will be serving you from 380 Prince-Arthur Avenue 
(between Hutchison and Park Avenue). 
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